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Crafting Sustainable Brand Communications:
‘Creativity Can Save The World!

A Post-ISPO 2023 Viewpoint



At Mynt we believe that creativity can drive meaningful change.

Our mission is fo empower brands and retailers to not only succeed
in the market but also to make a positive impact on the world.

We understand the urgent need to address environmental and
social challenges, and one essential framework that can guide
our industry’s collective approach is “The Planetary Boundaries),
which was highlighted prominently at the recent ISPO trade

fair in Munich, brought to life by Eva Karlsson - CEO, Houdini.



Understanding:

The Planetary Boundaries...
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Climate change
In 2009, Earth system scientists, led by Johan Rockstréom and

Will Steffen, introduced the concept of The Planetary Boundaries.
It defines nine critical environmental thresholds that, when crossed,
could lead to catastrophic consequences for our planet.

Stratospheric
ozone depletion

These boundaries encompass various aspects of our Earth’s
systems, from climate change and biodiversity loss to
freshwater use and chemical pollution.

. . . . . Land-system
As a creative agency, we recognize the importance of aligning shange
our work with The Planetary Boundaries framework. It's not just
a scientific concept; it's a call to action for businesses to take
responsibility for theirimpact on the planet.
Back in 2009 as you can see from the diagram, only 3 boundaries Freshwater use acidifcarion

crossed into unsafe levels.

Biogeochemical flows
Source: Stockholm Resilience Centre
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As we reached 2015, a further planetary boundary was breached,

meaning nearly half of all earth’s boundaries had now crossed

into unsafe levels.
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Now, in 2023 only 3 of the 9 segments are

currently operating within the Earth’s safe space.
Although, the danger levels of these 3 segments have
all significantly grown since 20009.
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...basically, if we don't

sort this out we could all be
f*lked




There has been alot of talk about brands needing to be

more sustainable, and indeed a lot of work is being undertaken
behind the scenes by brands'to design and innovate products
to become more ‘circular’ and environmentally friendly.

But the next step is fo communicate the.real importance

of this movement to our global end consumers and convince
them to buy well.

If they don’t buy well from the brands proactively making change,
we will soon have all 9 thresholds in real danger.



The Power of
Collaboration




One of the keys to designing brand and product communications that resonate with
The Planetary Boundaries is collaboration. Creative agencies like ours thrive on collaboration
with forward-thinking brands and retailers who are actively inspired by this framework.

When we join forces, we can:

Share Expertise:
We bring our creative skills and knowledge of storytelling, design, and communication,
while brands bring their unique industry insights and commitment to sustainability.

Set Clear Goals:

Together, we can define clear sustainability goals that align with The Planetary Boundaries
and the brand’s mission. This collaboration ensures that creative efforts are not just
aesthetically pleasing but also impactful.

Inspire Change:

Creative agencies can use their expertise to inspire consumers to make well-informed choices.
By conveying a brand’s commitment to The Planetary Boundaries, we encourage consumers
to support companies that prioritize sustainability.

This doesn’t necessarily have to achieved through ‘preaching’ - rather, exciting, fresh
and emotionally-charged campaigns, content, experiences and overall brand tone,
can cleverly influence positive decision-making from end users.



Creativity as a
ralyst Catalyst Catalyst Catalyst Cataly

Creativity is our most potent tool for addressing complex challenges like sustainability.

Through creative storytelling, innovative design, and compelling visuals, we can capture
the essence of a brand’s commitment to The Planetary Boundaries and make it resonate
with consumers.



A case study




POLARTEC

Made To Go Beyond



In 2023, Mynt were
appointed as Polartec’s
global lead creative agency.

By tapping into the mindsets and motivations of the brand’s end
consumers, we unearthed the need for the brand to behave
‘more like a brand’ and less like a B2B ingredient supplier,

whilst embracing and amplifying its sustainable credentials,

in a way that would elevate Polartec and resonate strongly

with consumers.

Our research identified the need for Polartec to connect
with consumers who prioritise sustainability and innovation
in their purchasing decision making.




Our goal was to create more emotive positioning
and campaigns for the brand, that would build
long term and meaningful connections...

all of which will build a better future.

Several intense workshops with global Polartec staff,
stakeholders and strategically chosen brand partners,
led us to a new brand position for Polartec -

“Made to go Beyond”.

This ethos represents a significant evolution

for the brand and forms the foundation for all
future communications from Polartec. It reflects

a commitment to align with contemporary values,
especially prioritizing sustainability and innovation
in response to changing consumer preferences
and market trends.





https://vimeo.com/873616890?share=copy

Our brand design and communication work for Polartec,
including website page overhauls, a new emotive brand film,
physical customer experiences, a refreshed bank of imagery,
video and even product USP iconography has been designhed
based on the collaborate insights gathered at the start

of our relationship...



The Brand Bible

A guide to go beyond.
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Beyond Plant-Based
Protection.

Photography

Art direction for a more dynamic outlook across campaign
and product photography. An aesthetic reflection of the
brand values. The delivery is purposeful, ethical, inspiring
and elevating with both clarity and human connection.





































Brand Impact






























